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TOOLKIT PURPOSE
This document contains a significant amount of information from the Indigenous
Tourism Association of Canada’s “Indigenous Cultural Experiences: National
Guidelines” as well as information provided by Tourism New Brunswick. This
document contains well established standards for all stages of Indigenous business.
The toolkit can be used to ensure your Indigenous tourism business is positioned to
grow and succeed. The toolkit can be used for the following purposes:

1

Self assess your business to ensure it is “Market ready”

2

Self assess your business to ensure it is “Export ready”

3

Ensure your product is of high quality and is portrayed in an
authentic way

4

Information on funding programs, and other supports available
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DEFINITIONS
When marketing your business it is important to understand the key words you use to describe the business. The
Indigenous Tourism Association of Canada (ITAC) has endorsed the following definitions that may be used when assessing
or marketing your business:
Indigenous Tourism is defined as all tourism businesses
majority owned, operated and/or controlled by First Nations,
Metis or Inuit peoples that can demonstrate a connection and
responsibility to the local Indigenous community and traditional
territory where the operation resides.
Indigenous Cultural Tourism meets the Indigenous tourism
criteria (above) and in addition; a significant portion of the
experience incorporates Indigenous culture in a manner that is
appropriate, respectful and true to the Indigenous culture being
portrayed. The authenticity is ensured through the active
involvement of Indigenous people in the development and
delivery of the experience.
Indigenous Cultural Experiences offer the visitor a cultural
experience in a manner that is appropriate, respectful and true
to the Indigenous culture being portrayed.

Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences
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MARKET ANALYSIS
Indigenous Tourism in Canada has an economic impact of $1.7 billion. With 1,875 Indigenous tourism businesses the
sector currently employs 39,000 people. With the industry being so successful it is important to understand what
underlying factors drive individuals to want to try these experiences.
According to research conducted by Destination Canada to better understand the US consumer perceptions of
Aboriginal tourism in Canada, it was found that there are multiple different factors affecting the perception of and
interest in Indigenous tourism in Canada.
Authenticity was shown to be an important factor when considering Indigenous Tourism. Individuals want to actively
participate in unique experiences. The tourist wants to experience something that feels personal to them, not a
massed produced, staged event.
It was also shown in the research that there is high interest for Indigenous cultural experiences. Awareness of these
experiences however is low. This could be for a number of reasons including lack of understanding around exactly
what they are looking for in an Aboriginal experience as well as confusion regarding the definitions and terms
describing the experiences.

Sources: Destination Canada - Aboriginal Tourism US Qualitative Research; Indigenous Tourism Association of Canada - Canada’s Indigenous Tourism Sector 2019
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SELF ASSESMENT OF YOUR BUSINESS
Benefits of Being Market and Export Ready
Benefits of Being Market Ready
•

Ensure your business is meeting all legal requirements and
government regulations

•

Having the option to participate in marketing and sales programs
launched by the department of tourism, heritage, and culture

•

Ensure your product is of high quality

•

Ensure your product will meet or exceed client expectations

Benefits of Being Export Ready
•

Ability to build and sustain growth

•

Access to international client base

•

Access to travel trade distribution sales channels

•

Eliminate barriers for international clients to reserve and book your
services

Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences
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SELF ASSESMENT OF YOUR BUSINESS
Are you Market Ready?
To be “market ready” a business must have all permits, licenses and insurance in place in order to legally operate. The
business must also have the ability to meet and exceed visitors expectations.
In order to be market ready your organization must meet the criteria developed by the department of tourism,
heritage, and culture. Market Ready organizations are eligible to participate in the department of tourism, heritage,
and culture’s marketing and sales programs.
Below you will find the basic criteria for General and Online business activities:
General:
• The organization must comply with all government and/ municipal by-laws and laws
• The organization has legal public access to site(s)
• The organization has consistent hours of operation that are easily found on site and digitally
• The organization has an e-mail address and telephone number that is monitored year-round
• Must have suitable on premise signs (interpretive and directional)
• Must be open to the public
• Must provide on-site parking or be located close to properly-appointed parking areas that are accessible and visible
from the site

Online Presence:
• The organization’s website is current
• Social media presence is current on at least one platform
• The organization has claimed its Google listing, owns its TripAdvisor page and are responding to reviews
• The physical requirements and limitations for guests are clearly stated
• The website clearly states what guests should expect, washrooms, food, water, shelter, activity, clothing and or
equipment required
• Waivers can be viewed in advance online (if applicable)
Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences; Tourism New Brunswick – Market Readiness Criteria 2019
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SELF ASSESMENT OF YOUR BUSINESS
Are you Market Ready?
Indigenous Tourism Association of Canada has created the following overview of what tourists and travel trade will
expect from your service and product. These recommendations have been taken from the “National Guidelines:
Indigenous Cultural Experiences” report. You can find this report through the Indigenous Tourism Association of Canada’s
website.
 Operate for a minimum of two years

 Be able to be reached 24-hours a day, 365 days a year by website, phone, fax or e-mail (not to directly speak to someone but to have access
to information and able to leave messages, send bookings, etc.).
 Return phone and email messages within 24 hours during standard business hours.
 Has a working website where visitors can obtain key information on operating hours, location and how to get there (i.e. Google Maps links).
 If offering an outdoor, adventure or winter-based experience, then have alternate plans if there is bad weather.
 If the experience requires training or special equipment such as; life jackets, safety equipment, camping equipment, etc. ensure it is
provided
 Confirm with the government if you need to register with HST
 Comply with the health and safety regulating agency in your region and industry sector to cover Canadian Occupational Health and Safety,
food and safety councils, Workplace Hazardous Material Information System (WHMIS), Workman’s Safety Insurance Board (WSIB), etc.
 Ensure all other operating licenses and permits required to operate tourism experience are in place.
 Working with the public means you need to be prepared for accidents, with a well-stocked first aid kit and staff trained in first aid.
 Liability insurance is a mandatory requirement of most travel trade partners. A minimum of $2 million liability is standard, with some
sectors, like adventure tourism, requiring $3 million.

Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences
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SELF ASSESMENT OF YOUR BUSINESS
Are you Export Ready?
To be export ready refers to a business or experience that meets the market ready criteria and is also prepared to
market and partner with travel trade distribution sales channels. Your tourism experience should be adapted to the
interests, language, and expectations of the International market you will pursue. For example your product or service
that is available for bookings should be marketed in the currency of the purchaser.
Below you will find some industry standards and best practices to self asses your business and determine if you are
export ready. You can find more industry standards and information on becoming export ready in the report “National
Guidelines: Indigenous Cultural Experiences” by the Indigenous Tourism Association of Canada.
 Does your business have all appropriate licensing and insurance?
 Does your marketing program have appropriate marketing materials for your target audience?
 Does your facility have the resources to accommodate international visitors
 Are all Health and safety standards met?
 Do you understand your target market?
 Can you accept payment from international clients?
 Do you have an understanding of net pricing and booking channels?
 Can you offer and confirm pricing 12 to 18 months in advance?
 Can you accept vouchers from tour operators?

Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences
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SELF ASSESMENT OF YOUR BUSINESS
Defining your Culturally Authentic Tourism Experience
When marketing and delivering your service it is important to ensure your product is being seen and portrayed as
authentic. In the “National Guidelines: Indigenous Cultural Experiences” report, ITAC offers 5 possible questions to ask
when defining your culturally authentic tourism experience:
 Can you demonstrate the participation of and meaningful benefit to the Indigenous people and community?
 Is the Indigenous Cultural content portrayed in an appropriate, respectful manner that follows local protocols?
 Does the Indigenous community being portrayed have control over the content of the cultural programming?
 Can a connection to the community be portrayed in a manner that reflects a responsibility to that community?
 Is the community some way involved in the cultural programming to the visitor?
You can find more information on defining your culturally authentic tourism experience in ITAC’s “National Guidelines:
Indigenous Cultural Experiences” Report

Sources: Indigenous Tourism Association of Canada – National Guidelines: Indigenous Cultural Experiences
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FUNDING & RESOURCES
New Brunswick

LEGEND
Key Information and Highlights
In this package you will find a variety of funding programs and resources available to Indigenous businesses.

Section one:
Federal Grants and Programs

Section two:
Provincial Grants and Programs

Section three :
Other Resources

A federal government grant is a financial award given by the federal government to an eligible grantee. Over
26 federal agencies administer more than 1,000 grant programs annually to provide funding for a variety of
projects.

Each province has specific Government grants and programs that are only available to residents of that
particular province. The provincial Government provides the grants individuals or organizations for activities
that meet eligibility criteria set by the funding program.

There are numerous different association memberships, organizations, and other supports that can be accessed
by Indigenous businesses.
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Federal Grants & Programs
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

ABORGINAL BUSINESS AND ENTREPRENEURSHIP DEVELOPMENT
Delivery
Organization:

Aboriginal Business and Entrepreneurship Development

Objective(s):

ABED works with Aboriginal entrepreneurs and its partners to provide a range of services and supports that promote the
growth of a strong Aboriginal business sector in Canada. Support will vary depending upon the needs of the client, the
availability and sources of funding, the eligibility of costs, the economic benefits, and the project viability. ABED can
help Aboriginal entrepreneurs, communities and organizations to achieve their business goals.

Description:

Many Aboriginal entrepreneurs and communities can qualify for business development support. Depending on the nature
of your project, you may be able to obtain funding to assist with a wide range of activities, including:
• Business planning
• Establishment (capital) costs
• Business acquisitions
• Business expansions
• Marketing initiatives that are local, domestic, or export oriented
• New product or process development
• Adding technology to improve operations and competitiveness
• Operating costs in association with capital costs
• Financial services, business support, business-related training, and mentoring services

Assistance
Provided:

Through the Program Delivery Partners (PDP) initiative, AANDC partners with Aboriginal Financial Institutions (AFIs) to
deliver funding for business development. AFIs are located in all regions of the country and are well-positioned to meet
the needs and aspirations of Aboriginal entrepreneurs and communities at the local level. AFIs have responsibility for the
management, distribution and administration of an equity fund and have the authority to approve funding for activities
up to a maximum of $99,999 for Aboriginal individuals and incorporated businesses and up to $250,000 for community
owned businesses.
•

Eligibility
Requirements:
Link to Online
Information:
Notes:

•

Clients must be individuals of Canadian Aboriginal heritage — Status or Non-status Indian (on or off-reserve), Métis or
Inuit — or a majority-owned Aboriginal business, or an Aboriginal community and/or development corporation.
To be eligible for support, clients should also be involved full-time with the proposed business in a management
capacity and must be able to provide some level of cash equity to support the project.

https://www.aadnc-aandc.gc.ca/eng/1375201178602/1375202816581
Applications continually accepted
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

INDIGENOUS TOURISM DEVELOPMENT FUNDING SUPPORT PROGRAM
Delivery
Organization:

Indigenous Tourism Association of Canada (ITAC)

Objective(s):

The purpose of the Indigenous Tourism Association of Canada (ITAC) is to improve the socio-economic situation of
Indigenous people within the 10 provinces and 3 territories of Canada.
The overall goal of this program is to assist Canadian Indigenous tourism businesses with expertise and funding support to
improve their market/export readiness in order to have the opportunity to gain greater market awareness, larger
volumes of visitors and sustainable business growth. You could get funding assistance of up to $10,000 for a project that
is designed to help your Aboriginal tourism business move towards market or export readiness.

Description:

Assistance
Provided:

Eligibility
Requirements:
Link to Online
Information:
Notes:

Your project can include things like:
• Employee training
• Website or infrastructure upgrades
• Expanding your current offerings
• Business planning
The program is intended to assist multiple Indigenous tourism businesses from as many of the 13 provinces and
territories as possible.
There are limited funds available and therefore the funding amount for any one applicant will be to a maximum of
$10,000. The funding is non-repayable and no minimum contribution is required from the funding recipient.

•

Eligibility to this program is restricted to Canadian Indigenous tourism businesses that are at least 51% Indigenous
owned or controlled and who operate within one of the 13 provinces and territories of Canada.

https://indigenoustourism.ca/corporate/tourism-development-funding-support-program/
Applications accepted annually , the 2018 program intake closed in September of 2018.
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

CANADIAN COUNCIL FOR ABORIGINAL BUSINESS
Delivery
Organization:

Objective(s):

Canadian Council for Aboriginal Business

The Canadian Council for Aboriginal Business (CCAB) positions Aboriginal business at the focal point for strengthening
Aboriginal communities, promoting progressive and prosperous relationships, and growing a new economy based on
mutual respect and shared prosperity.
CCAB provides an array of business development offerings, including certification for Aboriginal-owned businesses (CAB)
and companies with Progressive Aboriginal Relations (PAR). TFAB (Tools and Financing for Aboriginal Business) connects
Aboriginal entrepreneurs with tools, training and networks to strengthen and scale their businesses.
Offer the following programs:
Tools & Financing for Aboriginal Business
TFAB is a new CCAB program that connects Aboriginal entrepreneurs with tools, training and networks through an online
platform, enabling these entrepreneurs to strengthen and grow their businesses.

Description:

Aboriginal Business Mentorship Program (ABMP)
CCAB’s Mentorship program pairs Aboriginal entrepreneurs with experienced mentors to help them take their business to
the next level.

Procurement
Helping to connect Aboriginal businesses with Canadian corporations and Governments to enhance Aboriginal
procurement coast, to coast, to coast.
Eligibility
Requirements:
Link to Online
Information:

•

Eligibility to this program is restricted to Canadian Indigenous businesses that are at least 51% Indigenous owned or
controlled and who operate within one of the 13 provinces and territories of Canada.

https://www.ccab.com/

Notes:
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

BDC INDIGENOUS ENTREPRENEUR LOAN
Delivery
Organization:

Objective(s):

Business Development Bank of Canada (BDC)
BDC is Canada’s business development bank and the only financial institution devoted exclusively to entrepreneurs. They
help create and develop strong Canadian businesses through financing, advisory services and capital, with a focus on
small and medium-sized enterprises.
• They support entrepreneurs in all industries and at all stages of development from 123 business centres across Canada
and online at bdc.ca.
•They’re committed to the long-term success of Canadian entrepreneurs and we understand that a business is more than
just dollars and cents.
• They complement the role played by private-sector financial institutions and have been serving Canadian
entrepreneurs since 1944.
• They are a financially sustainable Crown corporation and we operate at arm’s length from our sole shareholder, the
Government of Canada.
BDC has nine account managers across Canada that are dedicated exclusively to Indigenous entrepreneurs. They
currently serve over 550 Indigenous clients.

Description:

Assistance
Provided:

The Indigenous Entrepreneur Loan can be used to:
• Acquire fixed assets
• Finance franchise fees
• Cover start-up costs
• Start exporting
• Replenish working capital

The loan offers flexible repayment terms to protect your cash
flow, refunds a portion of the interest paid to a charity of your
choice, and does not take your personal assets as collateral for
the loan.

•

As an Indigenous entrepreneur, you could get up to $150,000 to start a business, or up to $250,000 to grow your
existing business.

Eligibility
Requirements:

•

Eligibility to this program is restricted to Canadian Indigenous entrepreneurs.

Link to Online
Information:

https://www.bdc.ca/en/i_am/aboriginal_entrepreneur/pages/default.aspx

Notes:

•
•

How to get a business loan guides are available on the BDC website, and available in Inuktitut and English.
Additionally they offer a paid summer student internship program for Indigenous students at the university level.
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

NATIONAL ABORIGINAL CAPITAL CORPORATIONS
ASSOCIATION (NACCA)
Delivery
Organization:

Description:

Assistance
Provided:

National Aboriginal Capital Corporations Association (NACCA)
The National Aboriginal Capital Corporations Association, is a network of over 50 Aboriginal Financial
Institutions (AFIs) dedicated to stimulating economic growth for all Indigenous people in Canada. The AFI
network has provided over 45,000 loans totaling over $2.5 billion to businesses owned by First Nations,
Métis, and Inuit people. NACCA supports the network by building AFI capacity and fostering Indigenous
business development. NACCA’s goal is to provide opportunities for Indigenous entrepreneurs and increase
prosperity for Indigenous people in Canada. These efforts increase social and economic self-reliance and
sustainability for Indigenous people and communities nationwide.
The Indigenous Growth Fund is a new, innovative fund created by NACCA that will leverage government
investment to raise additional capital from institutional investors. The fund will make capital available to
the Aboriginal Financial Institutions (AFIs) to provide loans to new and expanding Indigenous businesses.
Each year over $100 million in new loans are made to Indigenous businesses, 500 start-ups are financed,
and 750 existing businesses are financed.

Eligibility
Requirements:

To be considered for AFI grants and financing, you must meet the following:
• Be Indigenous Owned and Operated Business
• Be a Start-up or Small to Medium Sized Business
• Demonstrate need for financial assistance

Link to Online
Information:

https://nacca.ca/

Notes:

Applications accepted year round. Contact the nearest AFI office (Ulnooweg) to discuss project.
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

NATIVE WOMENS ASSOCIATION OF CANADA (NWAC)

Delivery
Organization:

Description:

Native Women’s Association of Canada (NWAC)
The Native Women’s Association of Canada (NWAC) is a National Indigenous Organization representing the
political voice of Indigenous women, girls and gender diverse people in Canada, inclusive of First Nations
on and off reserve, status and non-status, disenfranchised, Métis and Inuit. An aggregate of Indigenous
women’s organizations from across the country, NWAC was founded on the collective goal to enhance,
promote and foster the social, economic, cultural and political well-being of Indigenous women within
their respective communities and Canada societies.
NWAC works on a variety of issues such as employment, labour and business, health, violence prevention
and safety, justice and human rights, environment, early learning childcare and international affairs.

Assistance
Provided:

The purpose of the funds is to advise and connect entrepreneurs with appropriate services as well as
develop an online platform for networking and accessing resources, including webinars, video resources
and tools developed through the program.
Over $1.2 Million is available annually to be allocated to different small to medium sized business that
apply and are approved for funding.

Eligibility
Requirements:

To be considered you must meet the following:
• First Nations and Métis women in Canada

Link to Online
Information:

https://www.nwac.ca/

Notes:

Applications accepted year round. Local Provincial Member Association is the Indigenous Women’s
Association of the Maliseet and Mi’kmaq Territory.
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FEDERAL GRANTS & PROGRAMS

Federal

Provincial

Other

PAUKTUUTIT INUIT WOMEN OF CANADA

Delivery
Organization:

Description:

Pauktuutit Inuit Women of Canada
Pauktuutit is the national representative organization of Inuit women in Canada and is governed by a 14member Board of Directors from across Canada. We foster greater awareness of the needs of Inuit women,
advocate for equality and social improvements, and encourage Inuit women’s full participation in the
community, regional and national life of Canada.

The purpose of the funds is to sustain and enhance existing networking and mentorship initiatives while
identifying and addressing Inuit women’s key economic development issues and priorities.
Assistance
Provided:

Over $2 Million is available annually to be allocated to different small to medium sized business that apply
and are approved for funding.

Eligibility
Requirements:

To be considered you must meet the following:
• A Inuit Women in Canada

Link to Online
Information:

https://www.pauktuutit.ca/

Notes:

Applications accepted year round.
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Provincial Grants & Programs

20

PROVINCIAL GRANTS AND PROGRAMS
JOINT ECONOMIC DEVELOPMENT INIATIVE (JEDI)

Federal

Provincial

Other

Delivery
Organization:

Joint Economic Development Initiative (JEDI)

Objective(s):

The Joint Economic Development Initiative (JEDI) is an Indigenous organization dedicated to supporting
Indigenous participation in New Brunswick's economy. JEDI began in 1995 as a tripartite partnership
between Indigenous communities in New Brunswick, the Government of Canada and the Government of
New Brunswick. In 2009, JEDI was incorporated as an independent, non-profit organization and over the
years JEDI has grown into an Indigenous organization focused on working closely with its partners from
Indigenous communities, organizations, government and the private sector to foster Indigenous economic
development in New Brunswick.

Description:

JEDI Focuses its work on the support of Indigenous:
• Entrepreneurs and small businesses
• Community economic development
• Workforce development
• Partnerships with public and private sector

Some of the programs that JEDI offer includes:
• The JEDI Aboriginal Development Fund (JADF)
• Business Advisory Services
• The New Brunswick Aboriginal Shipbuilding
Engagement Strategy
• JEDI Indigenous Business Accelerator Program
• JEDI Indigenous Incubator Program
• The Indigenous Internship Program (IIP)
• The JEDI/Brun-Way Bursary
• JEDI Business Directory
• The Aboriginal Affairs Working Group National
Economic Development Success Story Website
• Links with partner programs and services

Eligibility
Requirements:

Eligible to Indigenous people, communities and organizations located in New Brunswick.

Link to Online
Information:

http://www.jedinb.ca/main.html

Notes:

11-150 Cliffe Street Fredericton, NB
Phone: 506-444-5650
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PROVINCIAL GRANTS AND PROGRAMS

Federal

Provincial

Other

STRATEGIC INIATIVES FUND (SIF)
Delivery
Organization:

Department of Culture, Tourism and Healthy Living

Objective(s):

The Strategic Initiatives Fund (SIF) provides funding to assist in covering some of the cost of
projects/activities/ initiatives that uses innovative approaches in order to strengthen the economic
strategic contribution of the cultural and artistic sector in New Brunsiwck.

Description:

The program supports initiatives that:
• Encourage cultural and artistic events/activities that contribute to the visibility, vitality and
professionalism of the province’s arts and culture sector as outlined in the Cultural Policy;
• Strengthen the professionalism of New Brunswick’s arts and culture sector through projects that
mobilize multiple partners and provide economic and/or professional benefits for professional artists;
• Provide visibility and export opportunity for New Brunswick’s arts and culture sector.
There are two components to the Strategic Initiatives Fund (2018-19)
1. SIF- Strategic Growth and Development Component
2. SIF- Market Access Component
Eligible Applicants would include (but not limited to):

Eligibility
Requirements:

Link to Online
Information:

Notes:

•
•
•

Not-for-profit Arts Organizations and Cultural Associations;
Municipalities that have a cultural policy;
First Nations groups.

https://www2.gnb.ca/content/gnb/en/services/services_renderer.201068.Arts_and_Cultural_Industries__Strategic_Initiatives_Fund_(Grant).html
Culture, Heritage and Archaeology (Division)
20 McGloin Street
Fredericton, New Brunswick
E-mail: culture@gnb.ca
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PROVINCIAL GRANTS AND PROGRAMS
ULNOOWEG DEVELOPMENT GROUP INC.
Delivery
Organization:

Federal

Provincial

Other

Ulnooweg Development Group Inc.
With representatives in New Brunswick, Newfoundland, and Nova Scotia, Ulnooweg has been providing loans and business
services to Aboriginal entrepreneurs throughout Atlantic Canada since 1986.

Objective(s):

Description:

Ulnooweg Development Group Inc. offers a variety business loans with a wide range of interest rates and repayment terms. You
may apply for one or a combination of the different Ulnooweg loans, up to a maximum of $250,000. For more information, visit
the Ulnooweg website or contact Ulnooweg’s Stephenville office.
Youth Loans
• Open to Aboriginal business owners operating and residing in Atlantic Canada between the ages of 18-35
• Designed for any business need
• The first $15,000 is at a fixed interest rate of 8.5% maximum with a five year repayment term
General Loans
• Open to Aboriginal business owners operating and residing in Atlantic Canada
• Open to Atlantic Canada Aboriginal organizations
• Designed for new business startups, purchase of existing businesses, expansion, working capital, refinancing and more
• Up to $250,000 available
• Flexible repayment schedules including monthly, quarterly, semi-annual, annual or seasonal
Micro Loans
• Up to $5,000 available
• Applicants must show that revenue/income from project is enough to support loan payments
• Applicants must not have any collections or judgements report in the last 12 months
• Security will be required, and a confirmation of 5% cash equity
• Repayable over 2 years (Max amortization period) at 8% interest
• This particular pot of funds is limited, so it will be given to those on a first come first serve basis
*Additionally The Aboriginal Business Financing Program (ABFP), administered by Ulnooweg, offers non-repayable business
contributions to individual Aboriginal entrepreneurs and community owned businesses.

Eligibility
Requirements:

Eligible to Aboriginal entrepreneurs located in Atlantic Canada.

Link to Online
Information:

http://www.ulnooweg.ca/

Notes:

Eel River Bar Office, 11 Main St. Unit 211
Eel River Bar First Nation, NB
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Phone: 866-766-2376

Other Resources
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OTHER RESOURCES
NEW BRUNSWICK ABORIGINAL PEOPLES COUNCIL
Delivery
Organization:

Federal

Provincial

Other

New Brunswick Aboriginal Peoples Council (NBAPC)
The New Brunswick Aboriginal Peoples Council (NBAPC), once called the New Brunswick Association of Metis and NonStatus Indians, is the voice for approximately 28,260 Status and Non-Status Aboriginal People who reside in the
Province of New Brunswick.

Description:
Our members are widely dispersed throughout the Province of New Brunswick in villages, towns, cities, and rural
areas. They are people of Aboriginal Ancestry for whom NBAPC provides services, programs, and a political voice for
their concerns.

Goals
1)
2)
Programs
Offered:

3)
4)
5)

6)

To provide an organization for Off-Reserve Aboriginal People in New Brunswick for the purpose of advancing their
cultural, traditional, economic and general living conditions.
To work together toward reaffirmation, protection and implementation of our Aboriginal, Treaty and Land Claim
Rights as Aboriginal People of New Brunswick.
To work with all levels of government, public and private agencies and private industry to improve social,
educational and employment opportunities for people of Aboriginal Ancestry of New Brunswick.
To foster and strengthen cultural identity and pride among people of Aboriginal Ancestry in New Brunswick.
To inform the general public of the special needs and rights of the people of Aboriginal Ancestry of New
Brunswick and of their efforts to achieve full participation in the economic, social and political life of the
Province.
To co-operate with all other Aboriginal Organizations whose aims are similar to those of this society.

Eligibility
Requirements:

Must be Indigenous, and reside in New Brunswick.

Link to Online
Information:

https://nbapc.org/home/

Notes:

K320 St. Mary’s Street.
Fredericton, NB
Phone: 506-458-8422
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OTHER RESOURCES

Federal

Provincial

Other

INDIGENOUS TOURISM ASSOCIATION OF NEW BRUNSWICK(ITANB)
Delivery Organization:

Description:

Programs Offered:

Eligibility Requirements:
Link to Online Information:

Notes:

Indigenous Tourism Association of New Brunswick (ITANB)
Indigenous Tourism Association of New Brunswick is a non-profit, stakeholder based organization and
the province’s first and only dedicated Indigenous tourism organization that focuses on uniting
communities, Indigenous organizations and industry leaders to support the growth and promotion of a
sustainable, culturally rich Indigenous tourism in New Brunswick. Through product development and
marketing of authentic Indigenous experiences, the ITANB creates a platform for Indigenous cultural
expression and preservation through tourism.
Membership Benefits Include :
- Training
- Workshops
- Networking events
- Act as a communal voice and link to ITAC
- Are partners with other regional and national tourism associations
Be a majority owned Indigenous tourism business or Indigenous tourism entrepreneur operating in the
province of New Brunswick.
https://www.facebook.com/IndigenousTourismNB/

General Inquiries:
E-mail: indigenoustourismnb@gmail.com
Phone: 1-506-8366146
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OTHER RESOURCES
TOURISM INDUSTRY ASSOCIATION OF NEW BRUNSWICK (TIANB)
Delivery Organization:

Description:

Programs Offered:

Eligibility Requirements:
Link to Online Information:

Notes:

Federal

Provincial

Other

Tourism Industry Association of New Brunswick (TIANB)
The Tourism Industry Association of New Brunswick (TIANB) is the leading advocate for tourism issues
in the province of New Brunswick. As a representative and industry driven organization, the Association
provides leadership and direction, working with partners and stakeholders at the Provincial, Atlantic
and National levels to ensure the continued success of a competitive, progressive and sustainable
business environment, fostering health and sustained growth to the New Brunswick tourism industry
Membership Benefits Include :
- Your membership with TIANB means you are also a member with Restaurants Canada! And Staples
business Advantage
- Enabling the New Brunswick tourism industry to speak with a single voice on the most pressing
issues affecting the industry
- Reduced rates for a wife range of nationally recognized training programs
- Provide assistance with your technological and online marketing needs
- Increased exposure, let us promote you – its all part of your membership!
- Save through member to member special pricing for you and your staff
- Decrease operating costs through our Preferred Partners Program
- Use your TIANB membership fee as a business expense on your tax returns
- Establish key contacts at our industry events
- Receive important tourism industry updates, trends, and news
Membership fees are based on business gross annual revenue.
https://www.tianb.com/en/

General Inquiries:
E-mail: info@tianb.com
Phone: 1-506-458-5646
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OTHER RESOURCES
INDIGENOUS TOURSIM ASSOCIATION OF CANADA (ITAC)
Delivery
Organization:

Description:

Programs
Offered:

Federal

Provincial

Indigenous Tourism Association of Canada (ITAC)

The Indigenous Tourism Association of Canada (ITAC) is a non-profit organization that is committed to growing and
promoting a sustainable, culturally rich Indigenous tourism industry in Canada.

Membership Benefits Include :
- ITAC political representation
- ITAC national advocacy and inclusion wherever
possible
- Expand your network
- Access to ITAC annual general meeting
- Voting rights to ITAC annual general meeting
- Invitation to participate in ITAC regional events
- Discounted rates to attend International Indigenous
Tourism Conference
- Priority on ITAC call for proposals as a supplier
- Ability to apply for ITAC development grant funding
- Collaborative relationships for development in region
- Access to data, studies, research and raining

-

*Please Note: Membership benefits vary depending on
the membership type

Dedicated photo album on ITAC Facebook page
Basic/Enhanced listing on InidgenoustTourism.ca
Website link on ITAC membership list
Photo asset subsidies available
Basic listing in ITAC National guide to Indigenous
Tourism
Upgraded profile in ITAC National guide to Indigenous
tourism
Featured in ITAC national trade and media work
Featured in ITAC receptive tour operator promotional
materials
Ability to apply for travel trade show subsidy
programs
Ability to be included in press and familiarization
trips, itinerary promotions and story ideas
Images selection priority for ITAC tools and
advertising

Eligibility
Requirements:

Must be a member to take avail of most of the program, and operate a majority Indigenous owned or controlled
business or organization in Canada.

Link to Online
Information:

https://indigenoustourism.ca/corporate/

Notes:

Other

General Inquiries:
E-mail: info@IndigenousTourism.ca
Phone: 1-604-639-4408
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OTHER RESOURCES
Tourism Industry Association of Canada (TIAC)
Delivery Organization:

Description:

Programs Offered:

Eligibility Requirements:
Link to Online Information:

Notes:

Federal

Provincial

Other

Tourism Industry Association of Canada (TIAC)

The tourism Industry Association of Canada takes action on behalf of Canadian tourism businesses and
promotes positive measures that help the industry grow and prosper. TIAC is responsible for
representing tourism interests at the national level, and its advocacy work involves promoting and
supporting policies, programs and activities that will benefit the sector’s growth and development.
Membership Benefits Include :
- Research reports and lobbying support
- Cost saving programs and partnerships
- Tourism business support
- Networking opportunities to grow your brand
- Access to other resources and tools
Membership fees are based on annual revenue or annual budget depending on if you are a Tourism
operator, supplier, PMO, DMO, Sector Association, or government agency
https://tiac-aitc.ca/

General Inquiries:
E-mail: contact@tiac-aitc.ca
Phone: (613) 238-7887
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COVID-19 RESOURCES
April 30, 2020

COVID-19 RESOURCES
Indigenous Community Support Fund Map
As shown in the map below the Indigenous Community Support Fund will be distributed as follows:
• $215 million for First Nations: allocated to each First Nation based on population, remoteness and community well-being
• $45 million for Inuit, which will flow to each of the four land claims organizations through an allocation determined by the Inuit
Tapiriit Kanatami and regional Inuit land claims organizations
• $30 million for Métis Nation communities, which will flow through each of the Governing Members
• $15 million for Indigenous organizations and communities providing services to Indigenous peoples in urban centres or off reserve such
as Friendship Centres, Métis Settlements General Council of Alberta and Métis in the Northwest Territories

Recognizing the increased demand globally and across Canada for surge health capacity and supplies, we encourage communities to take a
collaborative and coordinated approach to organizing surge capacity and procuring supplies wherever possible with neighboring
communities, local public health authorities or through Tribal Councils or First Nations Regional Health Authorities.
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COVID-19 RESOURCES
Important Tax Payment and filing Dates

Payment Dates
Individual tax deferrals
•
Payment of tax deferred to September 1, 2020
•
This includes instalments (normally due June
15th)

Corporate tax deferrals
•
Payment of tax due on or after March 18th
deferred to September 1, 2020
•
This includes any instalments due on or after
March 18th

Trust tax deferrals
•
Payment of tax due on or after March 18th deferred to September 1, 2020
•
This includes instalments due on or after March 18th
•

Note: Payroll remittances are not deferred

•

GST due from March 27th until the end of May can be deferred until the end of June

Filing Dates
•

Personal tax filing due date for 2019 deferred until
June 1, 2020

•

Trusts that would otherwise have a filing due date in
April or May have an extended deadline to June 1st

•

Self-employed deadline remains unchanged (June 15th)

•

•

Corporate filings due after March 18th and before June
1st deferred until June 1st

Charities with a Form T3010 due between March 18,
2020 and December 31, 2020 have an extended
deadline to December 31, 2020

•
•

Trusts with a December 2019 year end date deferred to
May 1, 2020 (normally a March 31st deadline)

Partnership Information Returns (T5013) for 2019 have
an extended deadline to May 1st
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COVID-19 RESOURCES
Important Tax Filing Dates
•

Personal tax filing due date for 2019 deferred until June 1, 2020

•

Self-employed deadline remains unchanged (June 15th)

•

Corporate filings due after March 18th and before June 1st deferred until June 1st

•

Trusts with a December 2019 year end date deferred to May 1, 2020 (normally a March 31st
deadline)

•

Trusts that would otherwise have a filing due date in April or May have an extended
deadline to June 1st

•

Charities with a Form T3010 due between March 18, 2020 and December 31, 2020 have an
extended deadline to December 31, 2020

•

Partnership Information Returns (T5013) for 2019 have an extended deadline to May 1st
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COVID-19 RESOURCES
Subsidies to Cover Employee Wages

Work Sharing Program (WSP)
•
Program provides EI benefits to eligible employees who agree to reduce their normal working
hours and share the available work
•
Application process significantly reduced for Covid-19 related situations
•
Program length increased from 38 weeks to 76 weeks

Temporary Wage Subsidy (TWS)
•
Subsidy covers 10% of an employee’s wages from March 18th to June 19th, up to a maximum of
$1,375 for each eligible employee (Canadian)
•
Requires employer to be eligible
 Eligibility similar to CEWS for partnerships
 Corporations need to be Canadian Controlled Private Corporations that had a business limit
for the last taxation year
 Non-profit organizations and registered charities are eligible

Canada Emergency Wage Subsidy (CEWS)
•
Subsidy covers 75% of an employee’s wages – up to $847 per week
Requires eligible employer to have suffered a drop in gross revenues of at least 15% in March and 30%
in April and May
•
Program is applicable for a 12 week period from March 15 to June 6, 2020
•
100% refund of employer contributions to EI and CPP
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COVID-19 RESOURCES
Indigenous Business Financing
NACCA Loan Program
•
Financial support to Indigenous business to be provided and administered through the National
Aboriginal Capital Corporations Association (NACCA)
•
Interest free loans as well as non-repayable contributions to help Indigenous businesses unable to
access the existing Covid-19 support measures
•
$306.8 Million in funding available
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COVID-19 RESOURCES
Emergency Loans to Businesses

Canada Emergency Business Account (CEBA)
•
Interest free loans of up to $40,000 to small businesses and not for profits, to help cover their
operating costs during a period where their revenues have been temporarily reduced, due to the
economic impacts of the Covid-19 virus
•
Repaying the balance of the loan on or before December 31, 2022 will result in loan forgiveness of
25%
•
Apply at your financial institution
Business Credit Availability Program (BCAP)
•
Business Development Canada (BDC) will enter into co-lending arrangements with existing
financial institutions to provide cash flow for Small and Medium Enterprises
•
Export Development Canada (EDC) will provide 80% loan guarantees for loans from financial
institutions to Small and Medium sized enterprises that were otherwise financially viable and
revenue generating prior to the Covid-19 outbreak
Canadian Emergency Commercial Rent Assistance (CECRA)
•
New program that will seek to provide loans and/or forgivable loans to commercial property
owners who in turn will lower or forgo the rent of small businesses for the months of April
(retroactive), May, and June
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All information contained in this document regarding COVID-19 is subject to change due to the
increasing number of announcements regarding new programs and updates occurring everyday. It is
advised that you consistently check the federal and provincial government updates and website to
ensure you are receiving the most up to date information.
Link to additional information:
Joint Economic Development Initiative – https://www.facebook.com/JEDINB
BDO Canada LLP - https://www.bdo.ca/en-ca/covid-19/home/

